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THE CHARACTERISTICS OF QUALITATIVE RESEARCH

• Increase the Value of Subsequent Quantitative Research
• Obtain Visceral Feedback Instead of Just Number Crunching Data
• Group Dynamics Enhance Results
• Customers are People, Not Pie Charts

Qualitative research methods can be sub-divided into the following
types:

Depth Interviews
Focus Group Interview

Projective Techniques



• An interview is generally a qualitative research technique which involves asking open-
ended questions for data collection.







Unstructured Interviews

Unstructured interviews do not use any set
questions, instead, the interviewer asks
open-ended questions based on a specific
research topic, and will try to let the interview
flow like a natural conversation.

Bernard (2006) describes “informal
interviewing” as an interview
method “characterized by a total lack of
structure or control”. UI adopts to changing
topics.



Semi-structured interview

The semi-structured interview method combines some structured
questions with some unstructured exploration. The semi-
structured interview is useful for when you know something about
a topic, but want to give users an opportunity to raise new
issues.

Example:

Q: What do you think about activity X?

A: It was good.

Q: Why was it good?



Structured interview

A structured interview is a
conversation where an
interviewer asks an
interviewee set questions
in a standardized order.





The sources of information for marketing interviews are mainly: 

– company employees;

– present and former employees of
competitive companies;

– clients;

– suppliers, intermediaries and other
entities active in a given branch of business;

– experts representing a given branch of
business.





In-depth group interview

The fundamental attribute of a group
interview method is group dynamics,
understood as interaction between members
of a given group and a moderator conducting
an interview.



Advantages of group in-depth interview:

− synergy effect – a common group effort allows to generate a wider range of ideas;

− snowball effect – commentaries provided by some group members cause others to
reply;

− stimulation effect - a group generates a higher level of motivation and enthusiasm to
perform a given task;

− security effect – group participants have a higher level of security; it allows to disclose
real motives and opinions;

− spontaneity effect – answers provided are more natural and spontaneous.



Delphi method

• The Delphi method is a process used to arrive at a group opinion or
decision by surveying a panel of experts. Experts respond to several
rounds of questionnaires, and the responses are aggregated and shared
with the group after each round.

• This type of interview is used to determine chances or time of future events and
for business forecasting. The suggested prognosis is obtained through
conducting a series of personal interviews or through communicators among
experts.





The main stages of one research cycle of the Delphi interview 
include:

1. Defining a problem, 

2. Choosing a group of experts, 

3. Preparing questions, 

4. Meeting with an expert and/or sending a survey, 

5. Analyzing returned answers, 

6. Preparing another list of questions,

7. Another contact with experts, 

8. Another analysis of answers, return to point 5, 

9. Presenting results



The Delphi method has a lot of advantages: 

• independence of opinions, 
• anonymity of opinions, 
• avoiding dominant personalities, 
• controlled feedback, remote group communication, 
• possibility of analyzing research results statistically
Disadvantages:
• this method is often expensive. 
• lack of responsibility of some participants, 
• time consuming,
• difficulty in finding experts.



Practices that assist in conducting effective interview

• Speaking in modest amounts  (speak only when necessary, allowing 
the interviewee to present freely his/her thoughts).

• Being non-directive (the participant should be allowed to follow freely 
their own sequence of topics within the broader theme of the 
research study).

• Staying neutral (avoiding leading questions)

• Using an interview protocol. 

• Analyzing when interviewing.





Structure of interview

INTRODUCTION [10 minutes] 

– Introduction of a moderator – explaining his/her role; explaining the idea 
of research and the role of a group interview, why we have met here and 
what will we do? 

– The moderator presents the research aim. 

– Explaining the discussion rules including information about recording, the 
question of using data

WARM-UP [15 minutes]: Introductory questions. Questions related to the 
subject, concerning general experiences. They should not be too serious, 
deep, threatening) 

PROPER DISCUSSION [60 minutes]: Research area 1, Research area 2…

SUMMARY [10-15 minutes]: Summarizing questions, questions about the 
future.



Qualitative data analysis steps

• The first step, which aims to prepare raw data for further processing,
requires transcription of taped interviews (i.e. putting them in a
written form) and combining all written materials into a single,
ordered database.

• The second step in analysis – called coding or indexing.

• The third step – detailed description of codes indices.


